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SUBJECT: Review of the NAB report: “The Declining Financial Position of 
Television Stations in Medium and Small Markets, December 2006” by 
Theresa J. Ottina. 

  
 I have reviewed the report entitled, “The Declining Financial Position of 

Television Stations in Medium and Small Markets, December 2006,” by 
Theresa J. Ottina.  As far as I can tell, the primary difference between this 
report and the Appendix J report entitled, ““The Declining Financial 
Position of Television Stations in Medium and Small Markets, August 
2006” by the same author is the addition of data for 2005. 

 
 Since this report reaches the same conclusions and reports the same type 

of data, it is subject to all of the issues raised in my report on the 
Appendix J report.  Consequently I will simply refer the reader to my 
comments on the Appendix J report for a delineation of the reasons why 
this report is of dubious merit. 

 
 
 
 
 

 
 


